Addendum to Final Report to Goshen College Board of Directors

On the “Listen and Learn Process”

Prepared by the Listen and Learn Steering Committee”

SELECTED RESULTS OF ALUMNI E-SURVEY

Select Anthem Questions

Degree of Impact of Anthem Decision

Degree of Impact-Our Christ-centered
core values: global citizenship,
compassionate peacemaking, servant
leadership and passionate learning

Degree of Impact-Our commitment to
serving Mennonite Church USA

Degree of Impact-Our intent to be an
influential leader in liberal arts
education focused on international,
intercultural, interdisciplinary, and
integrative teaching and learning

Degree of Impact-Our hope to grow
student enrollment and programs by
serving a more diverse population of
students

Degree of Impact-Our overall

None
Minor
Moderate
Significant
N

None
Minor
Moderate
Significant
N

None
Minor
Moderate
Significant
N

None
Minor
Moderate
Significant
N

None

institutional strength toward a long and Minor

productive future

Moderate
Significant
N

18.3%
23.0%

27.7%
31.0%

2933

19.3%
23.4%
27.4%
30.0%
2902

24.8%
27.2%
28.9%
19.1%
2908

14.1%
33.4%
34.9%
17.5%
2892

25.4%
30.4%

27.7%
16.5%

2869




Nature of Impact of Anthem Decision

Nature of Impact-Our Christ-centered
core values: global citizenship,
compassionate peacemaking, servant
leadership and passionate learning

Nature of Impact-Our commitment to
serving Mennonite Church USA

Nature of Impact-Our intent to be an
influential leader in liberal arts
education focused on international,
intercultural, interdisciplinary, and
integrative teaching and learning
Nature of Impact-Our hope to grow
student enrollment and programs by
serving a more diverse population of
students

Nature of Impact-Our overall

Mostly Negative
Mostly Positive
No Opinion

N

Mostly Negative
Mostly Positive
No Opinion

N

Mostly Negative
Mostly Positive
No Opinion

N

Mostly Negative
Mostly Positive
No Opinion

N

Mostly Negative

institutional strength toward a long and \{ostlv Positive

productive future

No Opinion
N

59.2%
17.6%
23.2%
2635

63.3%
10.7%
26.0%
2605

34.8%
28.8%
36.4%
2510

17.5%
51.4%
31.1%
2641

31.0%
29.3%
39.8%
2512




